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P I N C H
i n  a

B R E A K O U T

# p i t c h i n a p i n c h

Y o u r  g o - t o  g u i d e  f o r  l a n d i n g

m e d i a  m e n t i o n s  w h e n  y o u ' r e

s h o r t  o n  t i m e .



Founder of Pretty Peptalks, a
letterpress stationery line.
Publicist with more than 25 years of
experience.
Talk really fast when I'm excited with a
thick North Dakota accent.

I’m KJ Blattenbauer, and I’m thrilled you’re
joining me today to learn all about PR.

A few things about me:

If you miss anything I say today, DM me at
@prinapinch on Instagram.

KJ Blattenbauer

H E L L O ,  F R I E N D S !

# p i t c h i n a p i n c h



P u b l i c  R e l a t i o n s  ( P R )  i s  t h e  a r t

o f  c o n v i n c i n g  a n  a u d i e n c e —

o u t s i d e  y o u r  u s u a l  c i r c l e  o f

i n f l u e n c e — t o  p r o m o t e  y o u r  i d e a ,

p u r c h a s e  y o u r  p r o d u c t ,  s u p p o r t

y o u r  p o s i t i o n ,  o r  r e c o g n i z e  y o u r

a c c o m p l i s h m e n t s .

PUBLIC RELATIONS
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WHY IS PR IMPORTANT?
Besides the fact it's really cool....

01
The best way

to get word

out about

your brand.
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WHY IS PR IMPORTANT?
Besides the fact it's really cool....

0201
The best way

to get word

out about

your brand.

It costs you

literally

nothing

except time.
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WHY IS PR IMPORTANT?
Besides the fact it's really cool....

02 0301
The best way

to get word

out about

your brand.

It costs you

literally

nothing

except time.

Tells your

brand story

how you want

it to be told.
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WHY IS PR IMPORTANT?
Besides the fact it's really cool....

02 0301

04

The best way

to get word

out about

your brand.

It costs you

literally

nothing

except time.

Tells your

brand story

how you want

it to be told.

Creates

shareable

moments

online and in

real life.
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WHY IS PR IMPORTANT?
Besides the fact it's really cool....

02 0301

0504

The best way

to get word

out about

your brand.

It costs you

literally

nothing

except time.

Tells your

brand story

how you want

it to be told.

Creates

shareable

moments

online and in

real life.

Showcases

every aspect

of your

business.
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WHY IS PR IMPORTANT?
Besides the fact it's really cool....

02 0301

0504

The best way

to get word

out about

your brand.

It costs you

literally

nothing

except time.

Tells your

brand story

how you want

it to be told.

Creates

shareable

moments

online and in

real life.

Showcases

every aspect

of your

business.

Let's you set

the tone for

your brand.

06
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F i n d  y o u r  a n g l e .

T h e r e ' s  m o r e  t h a n  o n e  w a y  t o

t e l l  y o u r  s t o r y  t o  a  m e d i a

o u t l e t  o r  e d i t o r .  T h e  a n g l e

t h a t  e d i t o r s  a r e  m o s t

i n t e r e s t e d  i n  i s  t h e  o n e  t h a t

f i t s  t h e  s p a c e  t h e y  h a v e  o p e n

o n  t h e i r  p a g e .

BREAK DOWN
YOUR STORY

# p i t c h i n a p i n c h



FIND YOUR ANGLE
Here are a few possible angles for your story...

01
Location

# p i t c h i n a p i n c h



FIND YOUR ANGLE
Here are a few possible angles for your story...

0201
Location

Designer

Profile
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FIND YOUR ANGLE
Here are a few possible angles for your story...

02 0301
Location

Designer

Profile

Product

Highlights
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FIND YOUR ANGLE
Here are a few possible angles for your story...

02 0301

04

Location
Designer

Profile

Product

Highlights

Shop/Studio/

Home Feature
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FIND YOUR ANGLE
Here are a few possible angles for your story...

02 0301

0504

Location
Designer

Profile

Product

Highlights

Shop/Studio/

Home Feature

Holiday

Specials
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FIND YOUR ANGLE
Here are a few possible angles for your story...

02 0301

0504

Location
Designer

Profile

Product

Highlights

Shop/Studio/

Home Feature

Holiday

Specials
Color Story

06
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W h e r e  d o e s  y o u r  s t o r y  b e l o n g ?

S t a r t  b y  i d e n t i f y i n g  f i v e

p o t e n t i a l  p l a c e m e n t s  y o u ' d  l i k e

t o  s e e  y o u r  b r a n d  a p p e a r  i n  -

t h e y  c a n  b e  m a g a z i n e s ,  b l o g s ,  o r

e v e n  i n f l u e n c e r  a c c o u n t s .  I f  i t

a t t r a c t s  y o u r  t a r g e t  c u s t o m e r

a n d  c o v e r s  a  l i k e - m i n d e d

p r o d u c t  t o  y o u r s ,  i t ' s  a  g o o d  f i t .

IDENTIFY YOUR
MARKET
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U S E  T H E  E D C A L

Pitch around the editorial calendar to save time.
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Fresh starts

New routines

J a n u a r y M a r c h

pg. 01

PITCH PROMPTS
Evergreen themes to pitch by month

Spring cleaning

and getting

organized

F e b r u a r y

Gifts for

loved ones

A p r i l

Babies and

engagements

Gifts for Moms

and grads

M a y J u l y

July 4th

American-made

J u n e

Gifts for Dads

and weddings

A u g u s t

End of summer

Back to school

Teachers gifts

New routines

S e p t e m b e r N o v e m b e r

Hostess gifts

Thanksgiving

O c t o b e r

Halloween

Fall

D e c e m b e r

Holiday gifts

and routines
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T A K E  Y O U R  S H O T

Make sure your images are press ready.
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P I T C H  C H E C K L I S T

Follow these simple steps to press success.

Do your research.

Find the right contact.

Get social with it.

Write the pitch.

Pay attention to details.

Give good visuals.

Leave your info.

Follow up.
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C o n f i d e n t  i n t r o d u c t i o n

P e r t i n e n t  f a c t s

G o o d  p h o t o g r a p h y

A  g o o d  p i t c h  c o n t a i n s  t h e s e

t h r e e  t h i n g s :

1 .

2 .

3 .

PERFECT
YOUR PITCH
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E X A M P L E  P I T C H

Subject: Holiday guide - Pretty Peptalks

Hello [Editor's name],

My name is KJ Blattenbauer, founder of Pretty Peptalks. I wanted to

introduce to my high-end stationery line. Bright and bold, we offer

the thickest, most luxurious paper and envelopes out there.

As you pull together your holiday gift guide, please consider our new

collection. I've included a link to high-re images here [link images].

Each boxed set of note cards retails for $45 to $65 and can be

purchased at prettypeptalks.com, Nordstroms, and Henri Bendel.

I look forward to hearing from you.

Many thanks, 

KJ

(555) 555-5555

email@email.com

prettypeptalks.com
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E d i t o r s ,  l i k e  y o u ,  h a v e  b u s y  l i v e s

w i t h  e v e n  b u s i e r  i n b o x e s .  C h e c k

i n  a  w e e k  a f t e r  y o u r  i n i t i a l  p i t c h .

F o r w a r d  o n  y o u r  o r i g i n a l  e m a i l

a n d  c h a n g e  t h e  s u b j e c t  l i n e  t o

r e a d  " F o l l o w  u p . "

DON'T FORGET TO
FOLLOW UP
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F O L L O W  U P  P I T C H

Subject: Follow up: Holiday guide - Pretty Peptalks

Hello [Editor's name],

Last week I pitched a new collection from my line of high-end

stationery, Pretty Peptalks, for consideration in your upcoming

holiday gift guides. Might this be a fit for your December pages?

I've included a link to the entire collection here [link to Google Drive

of images], all in high resolution. Please let me know if I can assist any

further.

Many thanks, 

KJ

(555) 555-5555

email@email.com

prettypeptalks.com
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T H A N K
Y O U !

T H E  E N D

L e t ' s  c o n n e c t :

@pitch inap inch

@prettypepta lks

he l lo@pret typepta lks .com
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