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SHOPPERS HAVE GONE THROUGH 
UNPRECEDENTED CHANGE IN PAST FEW YEARS

Source: Kantar, WGSN

Global Pandemic

Economic Uncertainty Inflation + Rising Prices

Supply Chain Disruptions Political Unrest

War in Ukraine
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SHOPPERS ARE (RE)CONSIDERING 
THEIR PRIORITIES

Source: American Greetings Shopper Survey November 2021

6 in 10:
Pandemic caused 
me to reevaluate 

what really matters

6 in 10:
Nurturing 

relationships more 
important to me now
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INCREASING SHOPPER STRESS RESULTING IN 
BEHAVIOR SHIFTS - SOME LONG LASTING

Source: Kantar ShopperScape March2022 CONFIDENTIAL: DO NOT COPY, ALTER OR DISTRIBUTE



ENTERING ‘NEXT NORMAL’ OF SHOPPER 
BEHAVIOR - CHANGE WILL BE CONSTANT

Source: Kantar ShopperScape June2022

Speed Personalization Sustainability

Omni-Channel Integration
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CONNECTION BETWEEN CARDS 
AND PHYSICAL RETAIL REMAINS STRONG

Most card buyers 
have been 

reminded to buy a 
card while in store

Source: American Greetings Shopper Survey January 2022 CONFIDENTIAL: DO NOT COPY, ALTER OR DISTRIBUTE

In Store Online/Ecommerce Click + Collect

Where Shopped For Cards



Source: Source: American Greetings Shopper Survey January 2022

EACH PURCHASE CHANNEL HAS PERCEIVED 
BENEFITS AND DRAWBACKS
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Source: Source: American Greetings Shopper Survey January 2022

CARD BUYERS PRIORITIZE
PURCHASE DRIVERS DIFFERENTLY
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KEY TAKEAWAYS

Shoppers have faced new and unpredictable realities the last few years

Even in the face of unprecedented uncertainty celebrations and cards still 
matter – and may matter more than ever!

Shoppers buy cards in a variety of channels with all purchase channels having 
unique perceived benefits and challenges

Shoppers will continue to evolve - we will need to continue to grow with them 
to stay relevant to meet their diverse needs
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